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Abstract: This article is based on a literature search that uses crowdfunding criteria and keywords, Islamic 

Crowdfunding, Giving, Social Media, Malaysia, Indonesia, Islamic Country. Based on these criteria, 56 

publications and several official websites can be accounted for the validity of their contents. Then we analyze 

the literature to find out how Indonesian and Malaysian people behave in participating in donation-based 

crowdfunding. In addition, we also highlight the practice of Islamic law regarding crowdfunding-based 

donations in the two countries. Analysis of Islamic shari'ah compliance is also our goal. The results of this 

literature study are expected to be useful for increasing donations based on Islamic crowdfunding, especially in 

countries with Muslim populations. 
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1. Introduction 
The understanding of business applications based on sharia, or Islamic religious rules, is growing rapidly, 

especially in light of technological growth. Using the right technology makes all financial activities easier, 

including investment activities. Investments can be made together with limited capital through crowdfunding. 

Crowdfunding is not only a useful potential fundraising tool, but also provides information about potential 

projects and reduces uncertainty within companies (Viotto da Cruz, 2018). Crowdfunding is not only for 

business, it is the result of advances in information technology through digital media in fundraising for 

philanthropy, exploiting community expertise (Belleflamme, P. et al., 2014) and supporting community 

wisdom. (Mollick & Nanda, 2015). Sharia crowdfunding has recently become an idol in financing new 

entrepreneurs, even though Islamic finance already exists. Various financial and technological sources can be 

used to improve Islamic finance (Firmansyah, E. A., & Harsanto, B., 2022). However, positive evaluations, 

feelings of comfort and usefulness of Islamic finance are needed to support the growth of public trust in Islamic 

finance (Ali, S.N., 2017). Although it is known that research on Islamic finance is increasing, there are still very 

few studies and articles on Islamic crowdfunding (Özdemir, Meter. & Selçuk, Meter, 2021). 

This research is important in informing readers and the general public that social media crowdfunding-

based fundraising platforms can encourage community action and encourage communities to participate in 

giving. From a religious practice standpoint, it can provide information to the wider community, especially 

Muslims, that fintech crowdfunding arrangements do not violate Sharia law and that their goals are in 

accordance with sharia. . This data comes from Kitabisa.com and Kitafund, the two top crowdfunding donation 

platforms in Indonesia and Malaysia 

 

2. Literature Review and Hypothesis 
1. Fintech and Social Media 

Fintech that combines finance and technology can provide users with superior services (Fenwick et al., 

2017). Many of today's widespread fintech technologies use artificial intelligence (AI), blockchain or NFC. 

Factors that can maximize the effectiveness of fintech in attracting new users and maintaining user loyalty 

include: customer service, compatibility, usability, security, loyalty intentions, technology perception, speed and 

company innovation (Ahelegbey, D.F. et al., 2023). The emergence of fintech in fundraising activities in general 

can increase the willingness of the Indonesian people to donate (Niswah, F.M. et al., 2019). This is in 

accordance with Islamic charity reports published by KNEKS Syariah Economics in interim reports, such as the 

National Amil Zakat Agency (BAZNAS), Amil Zakat Institutions (LAZ) and others, which have increased since 
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the pandemic (KNEKS, 2020). Crowdfunding sites have managed to catch the attention of many innovative 

social media platforms. 

Through this social media, individuals or companies can get solutions to specific problems from all over 

Indonesia, even from around the world. Individuals can communicate and collaborate through this medium. In 

addition, crowdfunding can help people in need quickly and on target. The ease of obtaining information and 

donating through social media has also increased the number of digital donations in Indonesia every year 

(Indonesian Philanthropy, 2021), even during the Covid-19 pandemic, digital donations have almost doubled 

(Digital Donation, 2020). In the end, Indonesia was chosen as the most generous country in the world during the 

Covid-19 pandemic (Indonesia Dermawan, 2021) and in 2021 Indonesia will again become the most generous 

country in the world, while Indonesia won the same title in 2018 previously (Potret Behavior, 2021). This may 

indicate that Indonesian people still care socially about other people's difficulties and want to be involved in 

fundraising to help other people's difficulties. Kopernik and GoPay also launched the “GoPay Digital Donation 

Outlook 2020” at the end of 2020 as an example of Indonesia's digital donation ecosystem (Potret Behavior, 

2021). 

Apart from Indonesia, Sharia fintech also has the potential for development in Malaysia which is still 

very vulnerable to the risk of digital attacks (Hui, H.W. et al., 2019). Waqf fundraising also shows that the 

emergence of crowdfunding donations can increase waqf fundraising in Malaysia (Mohd Thas Thaker, M.A. et 

al., 2018). In fact, the presence of fintech in crowdfunding has helped increase the participation of community 

donors in Mudharabah Malaysia contracts (Ishak, M.S.I. et al., 2021). Qard Hasan Islamic crowdfunding, with 

its superior tracking and payment system, is considered a financial solution for Malaysian Small and Medium 

Enterprises (MSMEs) (Aderemi, A.M.R. and Ishak, M.S.I., 2022). Many factors influence the success of 

crowdfunding, and it is better if these factors are managed properly (Chen, Y et al., 2019). To date, most studies 

of online media philanthropy have focused on single philanthropic websites (Bennett, MR, and Einolf, C.J., 

2017), groups of philanthropic websites (Burt and Gibbons, 2011), or I look at donor reactions to site 

acquisitions. . such as eBay and related marketing purposes (Aldridge and Fowles, 2013). Research on the role 

of social media has examined networks such as Facebook and Twitter in fundraising and community building. 

For example, Quinton and Fennemore (2013) used semi-structured interviews with charity and marketing 

managers to explore views on the use of social media by UK charities. In addition, the phenomenon of using 

social media to develop crowdfunding-based donations also occurs in Indonesia and Malaysia, which have the 

largest Muslim populations in Southeast Asia. It is important to highlight this phenomenon that researchers 

study more crowdfunding practices to identify crowdfunding sustainability opportunities (Testa, S. et al., 

2019).(Petruzelli, A. et al., 2019). Crowdfunding is also an option to fund commercial or non-commercial 

projects, but there are still many risks such as money laundering and terrorist financing (Bennett, M.R., and 

Einolf, C.J., 2017). Although it is known that there is an increase in research on Islamic institutions, there is still 

very little research and articles on crowdfunding (Özdemir, M. and Selçuk, M., 2021).  

 

Donation Base on Crowdfunding 

One of the innovations in the digital world is the emergence of donation-based crowdfunding. It does not 

provide relief supplies or financial rewards for donations made by donors. More specifically, supporters of 

donation-based crowdfunding campaigns are said to be motivated by altruism, peer recognition, respect, or self-

esteem rather than by tangible rewards or money (Sánchez, A. and Cuesta, J.A., 2005). To better understand 

donor behavior in this context and increase the success of your fundraising efforts, it is important to understand 

how donation-based crowdfunding works. The internet is the key to attracting crowdfunding donations from 

donors over the age of 35. Donors tend to interact online (Aldridge and Fowles, 2013; Bennett, 2009) and are 

more accessible online than traditional media (Burt and Gibbons, 2011). Digital donations with the concept of 

crowdfunding or crowdfunding the wider community are very much in line with the generational culture known 

as Gotong-royong, or Indonesian culture with a tradition of helping each other in people's social life (Gotong 

Royong, 2021). Regarding business ideas, the philosophy of implementing crowdfunding is also practiced by 

Indonesian people through the formation of cooperatives to encourage economic development (Indonesian 

Cooperatives, 2021). Donation-based crowdfunding is currently the most popular fundraising strategy for digital 

platform entrepreneurs, gaining popularity worldwide (Cai, W., Polzin, F., and Stam, E. 2021). Crowdfunding is 

an alternative way to raise funds. In particular, crowdfunding enables anyone, including individuals, groups and 

companies, to participate financially in projects, products and ideas that do not require large-scale funding 

(Pratono, A.H., et al., 2020). Crowdfunding projects are usually run by individuals or groups seeking funding to 

make the project a success. Many entrepreneurs use crowdfunding to raise capital effectively, especially in the 

creative industries (Song, Y. and Van Boeschoten, R., 2022). Beyond the creative industries, donation-based 

crowdfunding has become a new channel for funding non-profit, pro-social and other "good cause" initiatives. It 
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is a philanthropic style that reflects a new and innovative paradigm of online philanthropy (Gerber, L., and Hui, 

J., 2016). 

Like other crowdfunding models, the donation-based crowdfunding model consists of three parts: 

campaign funders/fundraisers, donors/supporters, and the online platform. Donation-based crowdfunding 

platforms offer fundraisers the opportunity to launch unlimited campaigns via the internet for charity within a 

certain period of time (Shneor and Munim 2019). Crowdfunding is also an online “call” to meet financial needs 

in the form of donations or bartering arrangements that generate rewards and project authority (Belleflamme et 

al., 201 ). Donation-based crowdfunding using information technology is said to significantly reduce the 

coordination and transactional effort involved in collecting donations compared to traditional charitable 

donations (Choy and Schlagwein 2016). In the early stages of crowdfunding, social media such as Facebook and 

Twitter were used to find information and resources to facilitate fundraising (Song and Vinig, 2012). The Viral 

ALS Ice Bucket Challenge 201 campaign on Facebook generated four times more donations than the previous 

year (Zillman, 201 ). Like other crowdfunding models, the donation-based crowdfunding model consists of 

three parts: campaign funders/fundraisers, donors/supporters, and the online platform. Donation-based 

crowdfunding platforms offer donors the opportunity to launch unlimited campaigns via the internet for charity 

within a certain period of time (Shneor and Munim 2019). Donation-based crowdfunding using information 

technology should significantly reduce the coordination and transactional effort involved in collecting donations 

compared to traditional charitable donations (Choy and Schlagwein 2016). Non-profits and non-profits usually 

strive for a clear vision when working in certain fields. Crowdfunding is easier than traditional fundraising 

because fundraising activities are less specific and tailored to the needs of recipients and entrepreneurs (Lambert 

and Schwienbarcer, 2010). 

Donation-based crowdfunding is gaining popularity around the world and is an easy way for 

entrepreneurs to raise funds for various purposes through digital platforms (Aderemi and Ishak, 2020). Bennett 

(2008) argues that the role of websites in charity promotion requires a "radical new way of thinking", due in part 

to the potential comeback of the Internet. The Internet, in particular, is an important tool for children under the 

age of 35. They tend to interact online (Aldridge and Fowles, 2013; Bennett, 2009) and are more accessible 

online than traditional media (Burt and Gibbons, 2011). A lot of research has been done on this occasion about 

the reasons for giving. For example, prior knowledge of philanthropy, existing routine giving, a sense of 

personal commitment to philanthropy, and pursuing emotional motives are prerequisites for impulsive giving 

(Bennett, 2009). Anik et al. (201), through field and online experiments, found that conditional matching 

(predictions about the likely behavior of others) was more effective than social proof based on other people's 

past behavior for increasing contributions. This proved to be an effective incentive. In addition, experimental 

studies of website button design changes have shown that transactions have a positive impact on donation 

wishes (Burt and Gibbons, 2011). To date, most research on online media philanthropy has focused on single 

philanthropic websites (Bennett, 2009; 2016), groups of philanthropic websites (Burt and Gibbons, 2011), or 

eBay for marketing. site acquisition. Purpose (Aldridge and Fowles, 2013). Research on the role of social media 

explores how networks such as Facebook and Twitter raise funds and build a sense of community. For example, 

Quinton and Fennemore (2013) used semi-structured interviews with charity managers and marketing agents to 

gather views on the use of social media by UK charities. 

 

3. Methodology 
This article is based on a literature search that uses crowdfunding criteria and keywords, Islamic 

Crowdfunding, Giving, Social Media, Malaysia, Indonesia, Islamic Country. Based on these criteria, 56 

publications and several official websites can be accounted for the validity of their contents. Then we analyze 

the literature to find out how Indonesian and Malaysian people behave in participating in donation-based 

crowdfunding. In addition, we also highlight the practice of Islamic law regarding crowdfunding-based 

donations in the two countries. Analysis of Islamic shari'ah compliance is also our goal. The results of this 

literature study are expected to be useful for increasing donations based on Islamic crowdfunding, especially in 

countries with Muslim populations. 

 

4. Finding 
Islamic Crowdfunding in Indonesia, Malaysia and Muslim-Populated Countries 

According to potential data (2021), Indonesia was voted the most generous country in the world during 

the Covid-19 pandemic and will again become the most generous country in the world in 2021, with Indonesia 

reaching the same level in early 2018. title. This information can prove that Indonesian people still care socially 

about other people's problems and want to participate in fundraising activities to help other people's problems. 

The Kopernik and GoPay reports published in the “GoPay Digital Donation Outlook 2020” (Potret, 2021) 

explain the potential Indonesia's digital donation ecosystem at the end of 2020. In fact, the number of digital 



International Journal of Latest Research in Humanities and Social Science (IJLRHSS) 

Volume 06 - Issue 05, 2023 

www.ijlrhss.com || PP. 55-66 

58 | Page                                                                                                                        www.ijlrhss.com 

donations is increasing. During the COVID-19 pandemic it reached 72% compared to the previous period. 

However, one of the challenges of crowdfunding in Islamic countries is terrorism, which can disguise 

crowdfunding (Teichmann, F. et al., 2022). Crowdfunding can also be carried out in Sharia-based countries such 

as the Persian Gulf Countries, although the practice of crowdfunding must be strictly Islamic Sharia. 

Entrepreneurs are encouraged to try crowdfunding (Thottoli, MM, 2022). The use of social media as a means of 

raising crowdfunding donations can also be found in Malaysia and Indonesia. Internet use in these two countries 

is dominated by Indonesian and Malaysian social media. This shows that social media is the main choice of 

internet users as shown in Figures 1 and 2 below, with around 89.15% of internet users in Indonesia and 5.7% of 

internet users in Malaysia using social networks. 

Figure 1 

The Most Internet Content Accessed In Indonesia Indonesia 2021-2022 

 
Source: Databoks Indonesia, 2022 

Figure 2 

Malaysia‟s Sources of Brand Discovery 2021 

 
Source: GWI Q3 2021 

 

From the picture above, we can see that internet users in Indonesia and Malaysia use social media the 

most. This is because social media charities and virtual events can be leveraged to collect achievements and 

awards, mobile optimization and companion campaigns (Newstex Global Business Blogs, C. Newstex. J., 

2021). This is not surprising as Indonesia has also seen the success of crowdfunding platforms like Kitabisa. 
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com can invite more people to donate and collaborate with existing zakat, infak and waqf institutions (Liputan6, 

2021). Nearly 90% (89.15%) of internet users in Indonesia use social media as the most visited internet content. 

Online chat is the most used online content, used by 73.86% of Indonesian netizens. The increase in online 

donations in Indonesia is the impact of the increasing number of internet users in Indonesia. Nearly 72% of 

internet users in Malaysia use the internet to access social media (Malaysia Social Media Penetration, 2022). 

This is reflected in data showing that Malaysian WhatsApp users are ranked fifth in the world, or 92% of the 

Malaysian population use WhatsApp. , Indonesia ranks 10th, with 87% of Indonesia's population using 

WhatsApp (Verint, 2021). The presence of WhatsApp is also found among workers. In other words, many 

workers in Malaysia use WA for work-related tasks during working hours (Nur, W. et al., 2022). We must be 

able to support the use of WA in Malaysia (Mustaffa C.S. et al., 2018). Crowdfunding can be carried out in 

sharia-based countries such as the Gulf countries, but the actual implementation of crowdfunding must be based 

on Islamic sharia (Thottoli, M.M., 2022). Salam crowdfunding in Afghanistan has been proven to help investors 

and farmers grow their businesses. For investors who wish to receive significant dividends without investing 

large amounts of capital. Farmers, on the other hand, can easily obtain increased capital in the farming process 

with realistic results achieved by plants (Saiti, B., Afghan, M., and Noordin, N.H., 2018). 

Mudharabah crowdfunding Malaysia can be used, but is risky and requires close supervision for 

implementation. Mudharabah is an example of implementing crowdfunding for book publishing, which can be a 

big hit but avoids various problems such as money laundering, administrative errors in the use of funds, or 

protecting the expectations of funders (Ishak, MSI, et al., 2021 ). The Mudharabah concept in Malaysian Islamic 

crowdfunding may not be effective because donations from donors are insecure, but it can be made safer 

through fintech (Ishak, M.S.I., and Rahman, M.H., 2021) because fintech will make all data better captured and 

accessible at any time , anywhere. The benefits and ease of donations are very important factors in 

crowdfunding waqf fundraising efforts in Malaysia (Thaker, H. and Pitchay, A., 2018). Over the years the 

number of land waqf in Malaysia has stagnated, there is an urgent need for waqf crowdfunding efforts to 

increase the amount of land waqf with significant economic benefits (Thaker, M. A. Bin and Allah Pitchay, A., 

2018). In terms of crowdfunding donations, Kitabisa.com and Kitafund are successful donation platforms in 

Indonesia and Malaysia. The image below is what you see when you first enter the Kitabisa.com and Kitafund 

websites: 

Figure 3 

Interface of Kitabisa.com and Kitafund websites 

 
Source: Kitabisa.com & Kitafund.com, 2023 

 

 

 

 

 

 

 

 

 

From the Kitabisa and Kitafund websites we get the information in the table below: 
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Table1 

Similarities of Kitabisa & Kitafund 

  Kitabisa Kitafund 

1 The main concern The project are mostly for donation,  ex: 

natural disaster, children & medical, 

donation for orphans, scholarship, etc. 

The project are mostly for donation, ex: 

natural disasters, education, natural 

disasters, concern for the Islamic world, 

etc. 

2 The most favourite 

project 

Zakat Zakat 

3 Do they have 

another project 

beside Zakat 

Yes Yes 

    

4 Social Media Facebook, Twitter, Instagram, Youtube, 

Tiktok 

WhatsApp, Facebook, Twitter, Instagram. 

5 Do they have public 

figure to promote? 

Yes Yes 

6 Partnership  Yes:  

1. NGO: zakat, infaq, alms, waqf 

(ZISWAF) institutions. 

2. Company to distribute their CSR. 

Yes:  

1. NGO: zakat, infaq, alms, waqf 

(ZISWAF) institutions. 

2. Company to distribute their 

CSR. 

7 Celebrities for 

promote their 

programmes. 

Yes Yes 

Source: Kitabisa.com & Kitafund.com, 2023. 

 

Social media has been invaluable in supporting the success of the two crowdfunding donation platforms 

in Indonesia and Malaysia. You can see it on the front page of their website, where you can see various social 

networks, where you can donate to existing campaigns. The social media used are: WhatsApp, Facebook, 

Twitter, Instagram, Youtube, Tiktok. Nearly 72% of Internet users in Malaysia use the Internet on social media 

(Social Media Penetration in Malaysia, 2022), this is reflected in data that Malaysian WhatsApp users rank fifth 

in the world, or 92% of Malaysians on WhatsApp. . Meanwhile, Indonesia ranks 10th in using WhatsApp, with 

87% of Indonesia's population using WhatsApp (Verint, 2021). The presence of WhatsApp is also found among 

workers, namely in Malaysia many workers use WA for work related work (Nur, W. et al., 2022), but it should 

be noted that improving the quality of the Internet is also needed to facilitate the use of WA in Malaysia 

(Mustaffa C.S. et al., 2018). The ease of obtaining information and donating through social media has also 

increased the number of digital donations in Indonesia every year (Philantropi Indonesia, 2021). Kitabisa and 

Kitafund also work with companies and non-profit organizations (NGOs), because charities and social groups 

usually have a clear vision when operating in a particular area, and campaigns are tailored to entrepreneurs 

(Lambert and Schwienbarcer, 2010). Such sharing and co-ownership via social media can foster a broader sense 

of community (Belk, 2013). Therefore, social media account owners can mention charities on social media to 

connect with others and strengthen identity without directly participating in donations. Social media platforms 

as a way to gain individual recognition from a network of friends and other audiences (Hollenbeck and Kaikati, 

2012). On social media platforms such as Facebook, consumer reality does not limit brand associations because 

“digital credibility blurs the lines between tangible, intangible, actual, and potential” (Schau and Gilly, 2003). 

The Internet therefore offers an opportunity to create an idealized version of oneself that expresses identity, 

partly through “subtle signals” that mention products or brands that are visible but without going offline 

(Hollenbeck and Kaikati, 2012). 

WhatsApp is the most popular social media among respondents because of its ease of use and simple 

interface, and almost 89 percent of Indonesians use WhatsApp as a means of personal communication (Lemos, 

M.F. and da Cunha Júnior, F.R, 2017). WhatsApp users, such as groups of children, youth, adults and the 

elderly in Indonesia use WhatsApp to communicate with their friends, family members and co-workers 

(Prescott, J. et al., 2013). Because WhatsApp is free to use, WhatsApp is most popular among Indonesians 

precisely because it has an internet connection (Rezende Da Cunha, F. et al., 2016). Apart from the general 

public, WhatsApp also benefits journalists because WhatsApp can help journalists get news and help journalists 

get news from places that are difficult to reach (Belair-Gagnon, V. et al., 2017). It's also easier to donate via 

WhatsApp to charities like Kitabisa. Kitafund can be shared via personal WhatsApp via a link provided by the 
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crowdfunding party, making it easier for WhatsApp users to donate on social media. However, users should be 

careful when using WhatsUp to find out the frequency of WhatsApp chain message fraud in donation requests 

after confirming that WhatsApp never donates via chain messages (Zimba, O. et al., 2021). Misinformation 

about WA, both on Japri and in groups, continues to spread and usually comes from 1-2 of the same media, and 

there are users who want to spread misinformation in the same WhatsApp group (Nobre, G. P. et al., 2022). 

used to convey messages on social networks sometimes means you want to communicate with labels that cannot 

be 100% accurate ((Hui, H.W. et al., 2019). Young people more easily spread misinformation, especially from 

sources they trust or follow. Indonesia when it has around 91.01 million Instagram users, or around 33 percent 

of Indonesia's total population, and nearly 85 percent of Instagram users are over the age of 17. (Ishak, M.S.I. 

and Rahman, M.H., 2021) In this age market, Instagram can become social media that can attract potential 

donors to donate to charity programs because, at this age, most of them are able to earn their own income, so 

they are free to spend their money for for a charity project. Regardless of Instagram's features, it may not attract 

users if users feel safe using Facebook (Ishak, M.S.I., Kamaruddin, M.H. and Aderemi, A.M.R., 2021). 

The most popular project is zakat, because when carrying out its activities, Kitabisa makes administrative 

deductions of 5% of the donation income collected, especially from natural disaster funds, and 0% zakat 

(Kitabisa.com, 2023). A report from the Indonesian Zakat Institute in Indonesia shows that donations have 

increased during the pandemic era (Hudaefi, F. A. and Beik, I. S., 2020). The success of the crowdfunding 

donation platform in Malaysia has also been proven to increase zakat donations (Eldersevi, S. A. and Mohamed, 

M.M., 2021). In addition, as is well known, Indonesia and Malaysia are countries with Muslim populations, so 

zakat is a favorite gift because zakat is an obligation of Allah. disasters, education, natural disasters, concern for 

the Islamic world, etc., because that is a form of alms and infaq. Alms and donations are good recommendations 

for Muslims to carry out, called sunnah 

In the era of technological development, the internet offers many conveniences to its users. Various 

information from various parts of the world can be done through one door. The internet can also penetrate 

beyond the boundaries of the spatial and temporal dimensions of its users' lives. Information technology, which 

is a combination of computer and communication technology, replaces the industrial paradigm into a post-

industrial paradigm, which also means changing the behavior of the human environment. Behavior change 

comes from several different perspectives, one of which is the financial aspect. Now people can easily collect or 

donate online. This is called crowdfunding. The vision of crowdfunding is to use the power of crowdfunding to 

finance small business projects that cannot be financed in the traditional way through crowdfunding platforms 

or social media such as Twitter, Myspace, and Facebook (Gerber, E. M., & Hui, J., 2013)). Social media is a 

term often applied to new forms of media that involve interactive participation (Manning 2014). Given the 

importance of communication in the success of crowdfunding campaigns, according to Smith (2002), a 

communication strategy is an informative or persuasive activity or communication campaign that creates 

understanding and support for the ideas or goals put forward. products or services implemented by for-profit and 

non-profit organizations have different objectives, plans and options based on research and evaluation. 

The crowdfunding program package largely determines the success of the crowdfunding campaign, so it 

is an informative and persuasive information campaign that creates understanding and support for the ideas or 

goals of the organization, implementation of the products or services offered, and appropriate. In general, the 

purpose of communication is for the interlocutor to understand the meaning of the message conveyed, and it is 

hoped that it will also encourage changes in opinions, attitudes and behavior. The communication process 

begins when the communication goals are set. This phase begins with a thorough assessment of the current 

situation to understand the conditions and challenges that must be faced in order to move forward and achieve 

the desired goals. This step is a very important first step, because planning for the future must begin with a 

belief in where we are today. There are several steps to understanding the current situation, starting with asking 

the right questions and then carrying out a SWOT (Strengths, Weaknesses, Opportunities and Threats) analysis 

(Kotler & Lee 2006). A crowdfunding donation campaign is divided into two parts: the simplest and the most 

complex. The donor donates to charity. These donations are usually given to social and charitable projects 

where the donor does not expect anything in return (Hossain and Oparaocha 2017). Donations can also be made 

to nonprofits, but pure donation platforms are rare and tend to focus on requests from charities and 

organizations. Donors usually donate to causes they believe in, such as raising money for group tours and 

raising money for victims of natural disasters and the less fortunate. These lenders may receive symbolic 

returns, such as a thank-you note from the founders, but no material rewards 

The donation-based model is not limited to nonprofits, as some people can donate to the initiative if they 

can then buy the product they want on the open market. Of course, the risks associated with donation-based 

crowdfunding are very low, as no return is required from the founder and no return is expected from the funder. 

Most use visual media rather than text when choosing the means to convey the message. The use of visual 

media such as videos, technical drawings, photos and even interactive forums is very popular in crowdfunding 
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campaigns. In fact, this communication model fits perfectly with today's visual culture in the digital era. For 

some crowdfunding campaigns, the effective implementation of this communication tool plays an important role 

in conveying various aspects of the required information (Hossain and Oparaocha 2017). This can be seen in 

Kitabisa and Kitafund's social media messages, where the message is conveyed via video (see Figure 1). As 

such, it helps bridge the gap between founders and funders. In this way, a comprehensible purpose and value 

proposition of an initiative or project helps to create a fan base and increase the trust, support and commitment 

of various interest groups. 

Figure 4 

Interface of Kitabisa.com and Kitafund websites 

 

 
Source: Kitabisa.com & Kitafund.com, 2023 

 

The use of social media is also the most important means of communication about economic projects or 

projects, because social media can penetrate a wide audience without any restrictions on user behavior and 

preferences, which makes it possible to suggest possible campaigns (Belleflamme, Omrani and Peitz, 2015). In 

other words, some people are more likely to support a campaign if it has generated a lot of interest or is close to 
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the target threshold. Some platforms make it possible to form groups of people representing different (special) 

interests. This group can act as an online community providing guidance, feedback, and archives of sample 

projects. Kitabisa and Kitafund also work with traditional media such as television, radio and print media. Apart 

from the media, celebrities play an important role in supporting the credibility of the company. Celebrities are 

people who can create a strong brand image. According to a study, the right public figure increases the value of 

attention and persuasion (Akel, Spitz, & West, 2021) Celebrity endorsers play an important role in advertising 

and have commercial value due to their popularity. Business people also use public figures or influencers to 

increase awareness, educate target consumers, increase followers and of course increase business sales. 

Celebrities have a greater direct influence than company credibility, this is understandable because if a public 

figure has a good reputation and matches the product, it will directly improve the company's image and 

ultimately increase the company's positive credibility. Celebrities have a greater direct impact than company 

credibility, this is understandable, because if a public figure has a good reputation and is aligned with the 

product, it will directly improve the company's image and ultimately increase the company's credibility. 

From a religious point of view, crowdfunding donations do not violate Islamic law. It can be seen that 

the operational model of Kitabisa and Kitafund fulfills the requirements of Islamic ujrah. In sharia economic 

law, an intermediary (wasathah) and an agent (referee) are needed to reach an agreement in an economic 

activity. Kitabisa and Kitafund are intermediaries that connect donors with fundraisers (campaigners). In this 

way, Kitabisa and Kitafund act as wasathana and the users are agents or trustees. According to Islamic law, 

Kitabisa and Kitafund can use Ijarah, Wakalah bil Ujrah and Ji'alah contracts. The three forms of contract have 

ujrah wage provisions. In the Ijarah contract, Ujrah is in the form of payment of rent, while in Wakalah, Ujrah 

and Ji'alah contracts, Ujrah is in the form of payment of salary. In this case, the operational costs determined by 

Kita can be considered as compensation given by collectors in return for work that supports collection activities. 

In accordance with the Muamalah Law, Kitabisa's fundraising and donation activities take into account the 

principles of muamalah activities. The legal principles include 1 Exchange of interest, cooperation and 

ownership Exchange of interest can be based on the participation of many people, both individually and 

institutionally, where individuals, communities, organizations and companies participate in crowdfunding 

activities. Therefore, Kitabisa and Kitafund are the standard of cooperation in an organized fundraising and 

donation process. 2 Equal opportunity, willingness, absence of cheating and speculation. In line with this 

principle, Kitabisa and Kitafund offer everyone an equal opportunity to help and receive assistance through 

fundraising and donations. All activities are carried out voluntarily, without coercion, and are reported openly 

and responsibly. 3 Helping goodness and piety, Kitabisa and Kitafund fundraising and donations are a form of 

mutual cooperation between people.Based on this explanation, the operational model of Kitabisa and Kitafund 

follows and fulfills the requirements of Islamic ujrah.  

 

5. Conclusion 
Crowdfunding donations can be a solution that increases public participation in donating. The current use 

of technology and the development of the internet greatly supports the success of crowdfunding donations. The 

success of crowdfunding-based donations is also supported by the current use of social media. Crowdfunding 

donation campaigns can reach a wider spectrum and reach all levels of society through social media, especially 

now that social media is a very important need in people's daily lives. The success of crowdfunding programs in 

Indonesia and Malaysia is still dominated by activities related to Islamic religious advice, such as zakat, alms, 

infaq, compensation for orphans, houses for memorizing the Koran, and other activities that have religious 

values in Islam. This is proof that the practice of Kitabisa and Kitafundi is in accordance with Islamic law. 
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